
4080 McGinnis Ferry Road, Bldg. 800, Ste. 801, Alpharetta, GA 30005 | www.ConciergeMedicineToday.com 

Telephone (770) 455-1650 | editor@conciergemedicinetoday.com 





About Docpreneur Press & Publishing Co.    
 
Docpreneur Press is a the independent publishing service and home of 
the popular healthcare news and information publications such as: 
Concierge Medicine Today; The Direct Primary Care Journal; Concierge 
Medicine Canada; and The Journal of Retail Medicine.  
 
Additionally, Docpreneur Press offers independent, fact-based, 
comprehensive, high-quality books and educational resources about the 
fields of: Concierge Medicine; Retail Health; Direct Primary Care (DPC); 
and consumer/patient education issues related to free market 
healthcare delivery.    
 
DocPreneuer Press has penned more than 15 educational books, 4 top 
25 best-sellers, including “The Marketing MD,” “The Patient’s Guide to 
Concierge Medicine,” “The DPC Consumer Guide,” and “The Doctor’s 
Guide To Concierge Medicine and Direct Primary Care.” Our authors have 
also written “Branding Concierge Medicine,” “Facebook Marketing for 
Doctors,” and “The Private Practice Medical Staffing Guide” as well as a 
popular series of educational guides and resource books, including “The 
41 Questions You Should Ask Your Doctor,” “Concierge Medicine 101″ and 
more. 
 
DocPreneur Press subsidiary Mentor and Coaching arm, The DocPreneur 
Institute (DPI) provides fact-based, common-sense, non-fiction education 
and resources that give HOPE to physicians, their staff and the consumer 
audience at-large interested in learning more about the modern-day free 
market healthcare delivery marketplace, which includes: Concierge 
Medicine; Retail Clinics; Nurse-in-a-Box Kiosks; Cash-Only Clinics; Urgent 
Care Centers and Direct Primary Care (DPC).   
 
Docpreneur Press' family of news and information publications and their 
coaching institute, DPI, have become the most trusted sources of 
information, news, education and economic analysis about the Concierge 
Care and DPC industry. Our publications are editorially independent 
enterprises, written, edited and produced by experienced professional 
journalists, that provide an array of original reporting and analysis. 
 
Learn More: www.DocPreneurPress.org 

Call: (770) 455-1650 

Our Publications Include: 

(ABOVE) Three of our most recent Kindle 
ebooks and paperbacks “The Marketing MD,” 
“The Doctor’s Guide To Concierge Medicine and 
Direct Primary Care” and “The DPC Consumer 
Guide” both debuted at in the top 25 on the 
Amazon best-seller list in 2015 and 2016. 

http://www.docpreneurpress.org/




With as many as 173,000+ eJournal news Bulletins and Alerts sent each 
month, nearly half-a-million page views between Concierge Medicine 
Today (CMT), CMT Canada, The American Journal of Retail Medicine and 
The Direct Primary Care Journal (DPC Journal), these industry trade 
publications provide powerful mediums by which to consistently put 
your name in front of this highly-targeted, niche specific, hard-to-reach 
audience. With an open rate average of 17.8%, it is well above the 
industry average of 15.2% resulting in more exposure to this targeted 
demographic.  
 
Advertising Opportunities Include: 
 
• Social Media Mentions 
• eNewsletter Advertising 
• Web Site Graphic Advertising 
• Job Listings 
• Event Listings/Event Promotion 
• Column/Feature Story Promotion 
• And More. 

 
Contact Information  
 
Telephone (770) 455-1650 
editor@conciergemedicinetoday.com  

About Our Publications 

mailto:editor@conciergemedicinetoday.com
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ConciergeMedicineToday.com is the leading news and information 
site and the most trusted independent  resource in the industry. 
Concierge Medicine Today is focused on serving the needs of the 
Concierge Medicine, Direct Pay and Boutique Medical Practice 
Market from start-ups to fully managed practices. 

 
When Concierge Medicine Today began, the U.S. was in the early stages of understanding and accepting the industry. 
Within years, the vivid personalities of entrepreneurial doctors and innovative medical practice start-ups would 
become the role models for physicians nationwide.  
The 6-minute patient visit was over.  
Squabbles over insurance payments were  
ending and doctors’ offices are now  
places where they remember your  
name. In a sense, concierge  
medicine is simply a throwback to  
a bygone era. Look at health care  
before the 1960s, when doctors toted  
stethoscopes and actually made house calls. 
 
 In fact, Concierge Medicine Today (CMT) was the first digital news authority to put together the  industry’s Top Docs 
list from across the country. The momentum of our vision continues today as now, more than any other previous time 
in history, physician independence from insurers and medical entrepreneurship has become central to efforts to 
rebuild relationships with their patients and create economic stability.  

        “More recently, we have been a  
     very early profiler of the direct primary 

care movement, publishing stories and 
news coming from cash only practices in 

our sister publication,  
The Direct Primary Care Journal. “ 

ConciergeMedicineToday.com is the first to 

identify physician entrepreneurs as they are 

breaking out — introducing them to their 

peers and ultimately garnering attention 

from the world at large. You can look at 

ConciergeMedicineToday.com every day and 

learn from the leaders of tomorrow. 

That's 161 countries in all! Most visitors came from The United States. 
Canada & India were not far behind. 

About Concierge Medicine Today (CMT) 

Summary: 
From 2016-2017CMT and The DPC Journal were 
viewed more than 252,000+ times in 2016. If they 
were an exhibit at the Louvre Museum, it would 
take about 12 days for that many people to see 
it. 
 
From 2015-2016 …  The Louvre Museum has 8.5 
million visitors per year. This blog was viewed 
about 170,000 times in 2015. If it were an exhibit 
at the Louvre Museum, it would take about 7 
days for that many people to see it.  There were 
562 pictures uploaded, taking up a total of 103 
MB. That's about 2 pictures per day.   
 
The busiest day of the year was January 17th with 
1,790 views. The most popular post that day was 
HUFF. POST: 'Why We're Picking Walmart And 
CVS Over Doctors' Offices.'. 
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The Direct Primary Care Journal (DPC 
Journal) is an independent trade 
journal and online news reporting 
publication observing, reporting and 
connecting with experts from all 
facets of the rapidly growing DPC 
industry it is the sister publication of 
Concierge Medicine Today.  
www.DirectPrimaryCare.com  
Tel: (770) 455-1650 

“Thank you for all 

of the tremendous 

coverage and 

national attention 

that you are giving 

to our mutual cause 

with your online 

journals and 

books.  You have 

become the voice of, 

and one stop shop 

for, news in DPC 

and the concierge 

medicine industry. 

We all rely on you 

daily to stay up to 

date on the key 

developments that 

are driving the DPC 

momentum forward 

for all of us, for our 

patients, and for our 

country.” 
 

~ Dr. T., Colorado 

About The DPC Journal 

This DPC Journal was viewed about 120,000 
times in 2015-2016. If it were an exhibit at the 
Louvre Museum, it would take about 5 days for 

that many people to see it.  There were 416 
pictures uploaded, taking up a total of 56 MB. 

That's about a picture per day.  The busiest day of 
the year was February 17th with 726 views. The 
most popular post that day was Q: What services 

should we include in the subscription fee?. 

http://www.directprimarycare.com/
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ConciergeMedicineToday.com 

Others Industry Web Sites 

(Source: Alexa.com; © 2014) 

Featured in the press by 

About Our Audience 
Physician Audience 

(47% Earn Bet. $100k - $300,000 /Yr.) 
 

• Ages 30-39 – 40% 
• Ages 40-49 – 30% 
• Ages 50-59 – 46% 
• Ages 60-69 – 8%  
 

Gender 
 

• Female – 45% 
• Male – 55% 

Patient/Consumer Audience INCOME 
 

•Gender 
• 34% Earn Less Than $100k /Yr. 
• 39% Earn Bet. $100k - $200,000 /Yr. 

 

•Age 
• Age 26-50 – 21% 
• Age 51-65 – 58% 
• Age 65+ - 21% 

 

Other Readers/Subscribers 
•Business Leaders 
•Investment Capitalists 
•Financial Planners 
•Insurance Companies 
•Patients/Prospective Patients/Consumers 
•Law Firms, Political/Gov’t Parties 

Monthly Average Stats (Last Updated: Nov 4, 2016) 
Views: 32,907     Unique Visitors: 19,899 
*Note: Figures Do Not Include Our Social Media Channels. 

Note: Growth of 20% Just Last Month. 

28% 

17% 

8% 

6% 

About the math (last updated: Nov 4, 2016) 
If you try to verify our computations using the numbers in these tables 
you might get different results. The logic is explained here. 
• An average is the sum of views divided by the number of days. 
• We exclude days prior to the first recorded view and future days. 
• Today is excluded from averages because it isn't over yet. 
• Yearly averages are computed from sums, not an average of 

monthly averages. 
• Averages are rounded to the nearest integer for display. 
• Percent change is computed from weekly averages before they are 

rounded. 
  

That's 161 countries in all! Most visitors 
came from The United States. 

Canada & India were not far behind. 
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Digital Sponsorships 
 
Delivering the best information, news, education and resources for 
virtually every medical practice task, ConciergeMedicineToday.com is the 
daily destination for physicians, business leaders, patients, legislators, 
researchers and other stakeholders to keep abreast of the latest issues, 
happenings and trends affecting the healthcare entrepreneurial practice, 
economy and marketplace. 
 
With staff-written daily news headlines, expert physician and industry 
leader columns, educational content and web-exclusive interviews and 
features, ConciergeMedicineToday.com is the best destination on the 
web for helping medical practices, healthcare technology and healthcare 
businesses increase revenue, engage with physicians and industry 
decision-makers and increase profitability.  
 
IDEAL FOR: 
Physician Branding, Medical Practice, Lead Generation, Technology,  
Lead Nurturing and ROI tactics 
 

Conferences & Events 
 

Custom Local Market Events give our marketing partners the opportunity 
to showcase expertise and bolster branding in markets of their choice. 
 
As opposed to national and regional event topics, content for these 
meetings can be customized to cover issues of local and regional 
importance to business leaders in the client’s target audience. 
 
Concierge Medicine Today Events offer a unique opportunity for 
members of the concierge medicine and direct pay/boutique medical 
community to spend time with each other. Too often, these events 
spend most of their time focusing on one theme, its vendors and selling 
medical devices; but when you put this niche audience in a room with 
each other, the ideas start to flow. Under the surface they are struggling 
with the same issues — and Concierge Medicine Today Events give them 
a forum in which to interact, listen and learn from each other, and 
ultimately foster a sense of community where they can learn, connect, 
collaborate and support one another. Visit 
www.ConciergeMedicineFORUM.com to learn more. 

http://www.conciergemedicineforum.com/
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Custom Media Solutions 
 

Every healthcare business needs a unique selling proposition, and 
Concierge Medicine Today’s is simple: If your objective is to engage the 
concierge medicine, boutique practice and direct-pay business 
community, no communications partner offers the resources, expertise, 
brand recognition, and targeted database that Concierge Medicine Today 
does. 
 
In developing each solution with you —whether it’s a fully integrated 
approach or carefully selected individual components — Concierge 
Medicine Today and our network of media publications works to 
understand the challenges our marketing partners face.  
 
Our team can help you develop a program clearly outlining the costs, 
parameters and tactical elements of a custom solution built to fit your 
needs. From branding and prospecting to retention and promotion, 
Concierge Medicine Today provides a customized marketing and 
promotional solution to meet a range of engagement objectives.  

Because there is no one-size-fits-all 
solution—and because there are so many 
ways to connect with healthcare 
professionals and physicians —a 
Concierge Medicine Today marketing 
partnership or sponsorship program may 
encompass a wide range of potential 
custom media solutions. As part of an 
integrated program, each medium offers 
a different advantage. While all can be 
geared to retention and acquisition, the 
individual components feature benefits of 
their own.  
 
 
 
 
 
IDEAL FOR: 
Branding, Referral Generation, Lead 
Nurturing, Custom Retention,  
Increased Revenue Per 
Customer/Upselling, ROI Tactics 
 

Request a  Proposal Today. 
 
Tel (770) 455-1650 
editor@conciergemedicinetoday.com 



Concierge Medicine Today, LLC 

4080 McGinnis Ferry Road 

Building 800, Suite 801 

Alpharetta, Georgia 30005 

Tel: (770) 455-1650 

Fax: (770) 455-4120 

Our Family of  
Publications Include: 
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Advertiser hereby agrees to advertise based upon the selections made (either in writing or purchased online at ConciergeMedicineToday.com) and will make full payment to Concierge 

Medicine Today or its representative or Management Company. Advertiser agrees that once advertising has been agreed upon and submitted for distribution. No cancellation is allowed.  

 

Advertiser understands that all advertising rates are set forth here on the web site or included in the Advertising Agreement and are subject to change without notice. Advertiser hereby 

agrees that its advertising is truthful with no misstatements of facts or untrue statements. Advertiser agrees that if Advertiser makes such misstatements of facts or untrue statements, 

Concierge Medicine Today and/or one of its Representatives may pull the ad without any penalty and without refund to Advertiser.  

 

PREJECTION and EDITING of ADVERTISEMENTS 

Concierge Medicine Today, LLC. and its Representative(s) may, at its sole discretion, edit, classify, reject or cancel at anytime any advertising submitted by Advertiser. Absolutely no 

pornographic or objectionable materials will be considered. 

 

POSITIONIING OF ADVERTISEMENTS 

Concierge Medicine Today, LLC. and/or its Representatives shall have full positioning latitude on all advertisements except those with specified or guaranteed positions. 

 

LIABILITY FOR ERRORS 

Concierge Medicine Today, LLC. and/or its Representatives assumes no liability for any advertisement whether or not it is supplied camera-ready by the Advertiser.  

 

Concierge Medicine Today, LLC. and/or its Representatives are not responsible for errors in spelling, key codes or download time.  

 

Concierge Medicine Today, LLC. and its Representatives shall not be liable for any loss that results from the incorrect publication, positioning, linking, hacking or spamming of its 

advertisements. 

 

PAYMENT 

All rates provided by Concierge Medicine Today, LLC. and its Representative(s) are based on payment by check or electronic funds transfer via PayPal.com.  

 

Payment is due upon submission of this signed Agreement and selection of advertising desired. If a payment schedule is agreed upon, Concierge Medicine Today, LLC. and its 

Representative(s) may immediately cancel all orders for advertising if such payment schedule is not met. Advertiser shall indemnify Concierge Medicine Today, LLC. and its 

Representative(s) for all expenses incurred in connection with the collection of amounts payable, including court cost(s) and attorneys’ fees, if applicable. 

 

OWNERSHIP of ADVERTISING COPY 

All advertising copy that represents the creative efforts of Concierge Medicine Today, LLC. and its Representative(s) and/or the utilization of creativity, illustrations, labor, composition or 

material furnished by Concierge Medicine Today, LLC is and remains the property of Concierge Medicine Today, LLC. and/or its Representative(s) or Management Company, including all 

rights of copyright therein. 

 

Advertisers cannot authorize photographic or other reproductions, in whole or in part, of any such advertising copy for use in any other medium without the express written consent of 

Concierge Medicine Today, LLC. or one of its Representatives.  

 

TAXES ON ADVERTISING 

In the event that any international, federal, state or local taxes are imposed on the printing of advertising materials or on the sale of advertising space, such taxes shall be assumed and paid 

by the Advertiser. 

 

CANCELLATION POLICY 

Payment in full is due prior to distribution of Advertiser's ad. Orders are due 30 days prior to publication unless written exception is provided. For annual or quarterly advertising, a payment 

schedule may be arranged. All past due accounts are subject to an additional 10% interest charge per month. Advertiser agrees if payment is not made Advertiser is liable for past-due 

accounts. In the event of non-payment, Concierge Medicine Today and/or one its Representatives is entitled to any court costs, collection agency fees, attorney's fees or other costs, that may 

result from said nonpayment. 

 

GOVERNING LAW  

This Advertising Agreement shall only be interpreted and enforced in accordance with the laws of the State of Georgia and the proper venue to resolve any and all disputes arising from any 

of the terms, responsibilities, or liabilities under this Agreement shall be in Forsyth County, State of Georgia. This Agreement shall be binding upon the parties, its successors and/or 

assignees. 

PLEASE SIGN BELOW THAT YOU ACKNOWLEDGE THE ABOVE TERMS & CONDITIONS: 
 

___________________________________________ ________________________________________ 

COMPANY NAME   TEL 
 

________________________________________ _________/________/_____________ 

PRINTED NAME of REPRESENTATIVE DATE 
 

________________________________________  

SIGNATURE 

 

________________________________________ _________/________/_____________ 

ACCEPTED By CONCIERGE MEDICINE TODAY, LLC.  DATE 

 

UPON Receiving This Signed Agreement, You will be 

invoiced within the next 10-business days. 

PLEASE MAIL or Fax This Signed Agreement To: 

 

Concierge Medicine Today 

4080 McGinnis Ferry Road 

Building 800, Suite 801 

Alpharetta, Georgia 30005 

Tel: (770) 455-1650 

Fax: (770) 455-4120 


